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Executed by Rocky Sir , tech Head 
Suven Consultants & Technology Pvt Ltd. 



1. Parts of a Search Engine 

Every search engine has the 3 basic parts: 

• a crawler 

• an index (or catalog) 

• matching 
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Crawler (or Spider) 

The crawler does just what its name implies. It scours the web 
following links, updating pages, and adding new pages when it 
comes across them. Each search engine has periods of deep 
crawling and periods of shallow crawling. There is also a scheduler 
mechanism to prevent a spider from overloading servers and to tell 
the spider what documents to crawl next and how frequently to 
crawl them. 



The index is where the spider-collected data are stored. When you perform a search 
on a major search engine, you are not searching the web, but the cache of the web 
provided by that search engine’s index. 
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The Index 

Reverse Index 

Search engines organize their content in what is called a reverse index. A reverse index 
sorts web documents by words. When you search Google and it displays 1- 10 out of 
143,000 websites, it means that there are approximately 143,000 web pages that 
either have the words from your search on them or have inbound links containing 
them. Also, note that search engines do not store punctuation, just words. 

Example of reverse index and how a typical search engine might classify content.  
Imagine each of the following sentences is the content of a unique page: 
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Words that are common do not help search engines understand documents. Exceptionally 
common terms, such as the, are called stop words. While search engines index stop words, they 
are not typically used or weighted heavily to determine relevancy in search algorithms. If I 
search for the Cat in the Hat, search engines may insert wildcards for the words the and in, so 
my search will look like * cat * * hat. 

Note : Stop Words 



When you search for donuts delivery Google searches its index for all 
the pages containing donuts delivery.  Typically, Google will find 
thousands, even millions, of matches for a search.  
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Matching  



2. Keywords  
A keyword is a word or phrase used to make a search.  
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Google search “Android Certification in Mumbai ” 
Or  
Google search “Android Training in Mumbai ” 

Of the billions of searches made, you need to decide which ones you want 
your site to come top of the search engine results pages (SERPs) for.  
These will be your target keywords.  

Target keywords  
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Organic and paid search results  
Google search “Android Certification in Mumbai ” 
Or  
Google search “Android Training in Mumbai ” 

Organic Search Result  

Paid Search Result  

Paid Search Result  

Target keywords  
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Organic Search Result  

Paid Search Result  

Target keywords  

Also called Impression 
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What is SEO ? 

SEO (search engine optimization) is the process of attracting organic (i.e., 
non-paid or PPC) search engine traffic in order to push your website up 
the SERPs (search engine rankings pages)(in other words, get to the top 
of Google or Bing). In this chapter we’ll be giving you a simple process for 
finding and using the keywords that people actually use to get your site 
to appear more often in SERPs. 

Not Target keywords  



Find keywords for your site 

1. Find keywords, using which you expect your clientele would 
search you.  Now this depends on the structure of your site.  

• Generally a site will have three layers to its structure: a home 
page, category pages and content pages (which contain articles, 
posts, product information, etc.).  
The process has the following four stages:  

– 1) Identify the site’s Target Niche  

– 2) Find Target Sub-Niches for category pages  

– 3) Find further Target Niches for content pages  

– 4) Find Target keywords for each page 

 

seo.suven.net 10 

2.  The above keywords would be used in the design and 
development of our site. 

We would use some 
Tools to find out all 
possible keywords 

Note down the steps “How to use the tool ?”   



seo.suven.net 

11 

To use keyword planner >  
To access Keyword Planner,  
sign in to your  
AdWords account at  
https://adwords.google.co.uk.  
Click the Tools and Analysis  
drop-down menu and  
select "Keyword Planner". 

https://support.google.com/adwords/ 
 

Or go to : 

Or see all Google tools : 

https://support.google.com/ 
 

https://adwords.google.com/
https://adwords.google.com/
https://adwords.google.com/
https://adwords.google.com/
https://adwords.google.com/
https://adwords.google.com/
https://adwords.google.com/
https://adwords.google.com/
https://adwords.google.com/
https://support.google.com/adwords/
https://support.google.com/adwords/
https://support.google.com/
https://support.google.com/
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Search new k/w and ad group ideas >> 
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Terminology w.r.t keywords 

Average monthly searches ("Avg. monthly searches"): The average number of times that 
people have searched for the exact keyword based on the location and Search Network 
targeting that you've selected. We average the number of searches for the term over a 12-
month period. 
 
Competition: The number of advertisers that showed on each keyword, relative to all keywords 
across Google. Note: This data is specific to the location and Search Network targeting that 
you've selected. In the "Competition" column, you can see whether the competition for a 
keyword is low, medium, or high. 
 
Suggested bid: Your suggested bid is calculated by taking into account the costs per click (CPCs) 
that advertisers are paying for this keyword for the location and Search Network settings that 
you've selected. The amount is only an estimate, and your actual cost per click may vary. 
 
Ad impression share: The number of impressions that you've received divided by the total 
number of searches for the location and network that you’re targeting that matched the 
keyword exactly in the last calendar month. 



Terms related to traffic ? 
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Clicks: The number of clicks that your ad might receive each day if the keyword were to trigger 
the ad. 
 
Impression ("Impr."): How often your ad might show in a day. An impression is counted each 
time an ad is shown on a search results page. 
 
Average position ("Avg. Pos."): The average position on a search results page that your ad might 
appear at when the keyword triggers the ad to show. '1' represents the highest position on the 
first page of search results. Keywords with an average position of 1-8 generally trigger ads on 
the first page of search results, while keywords with an average position of 9-16 generally trigger 
ads on the second page, and so on. An average position of '1.7,' for example, means that your 
ad usually appears in positions 1 or 2. Average positions are not fixed; they may vary depending 
on various performance factors. 
 
Cost: The average amount you might spend per day for this keyword. 
 
Click-through rate ("CTR"): The ratio of the number of clicks that your ad might receive divided 
by the number of times your ad might be shown (which we call an impression). 



If u pay for Google Ad words , u can also use (for free) 
Google Analytics :  
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By viewing Google Analytics stats alongside your AdWords performance stats, you 
can see what people do after clicking on your ad and reaching your Destination URL. 
Here’s the kind of data that you can see: 
 
Bounce Rate: When a visitor to your site sees only one page or triggers only one event, 
Analytics considers this visit a "bounce". Your site's Bounce Rate is the percentage of 
visits that are bounces. 
 
Avg. Visit Duration: The average time someone stayed on your site. 
 
Pages/Visit: The average number of pages viewed per visit. 
 
% New Visits: The estimated percentage of first-time visits 

https://support.google.com/adwords/answer/answer.py?answer=2684490


The keywords researched , would now be used in planning the structure 
of the web site. Depending upon the keywords , the content of the page 
should be thought upon. 

The context and content should not be comprised due to the keywords. 
Good quality websites always rank higher , primarily because of their 
content and appearance.  

Use the keywords at appropriate places in the content where necessary  
and also at :  
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3. SEO Basics 

1. Create unique, accurate page titles. 
2. Make use of the "description" meta tag 
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Create unique, accurate page titles 

Page titles are  
Target key words 
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Meta description 



Improve the structure of your URLs 
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4. Improving the site structure 
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Check all hyperlinks on this page. Their degree = 1 

Note :  There is only URL to reach to monster.suvenconsultants.com.  
monster.suven.net is a fwder to monster.suvenconsultants.com.  
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Make your site easier to navigate  
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Bad practice : stupidsid.com 

Bad practice : No breadcrumbs on > stupidsid.com 

Hence difficult to traverse. 

Find 3 other sites in which we have long directory listing ? 
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Link List 

Breadcrumbs 
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Error code  

404 : 

http://stupidsid.com/university_papers/engineering/Dec2013/SE/Comps/AAD.pdf 

http://stupidsid.com/index.php/engineering-university-papers 1  

2  Select some subject , E.g. :  Comps  >  Semester 4  >  AOA 

Remove this, Will we get all 
comps papers ??? 
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Solution to 404 Error: 

27 

sitemap <lowercase>  

for Users  



seo.suven.net 28 

http://www.xml-sitemaps.com/ 

Good and easy tool to generate XML Sitemap :  
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Google Sitemap Generator takes a fresh approach to Sitemap generation. The previous 
generation of Sitemap generators created Sitemaps by crawling websites, so they did not 
necessarily improve on the coverage provided by search engine crawlers. In contrast, Google 
Sitemap Generator monitors your web server traffic and detects updates to your site whenever 
a user accesses a new page.  
 
The main features of Google Sitemap Generator are: 
• Creation of Sitemaps based on web server traffic, web server logs and web server files. 
• Efficient generation of Web Sitemaps used by many search engines, and of Google-specific 

feeds for Mobile, Code Search, and Blog Search. 
• Easy configuration.  
• Easy filtering of URLs, based on URL patterns. 
• Automatic calculation of certain metadata, such as modified time and change frequency. 
• Automatic submission of Sitemaps for Web search 

About Google Sitemap Generator 

https://code.google.com/p/googlesitemapgenerator/ 

Must Visit and read :  
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5. Some Statistics of suvenconsultants.com 

http://www.iseostats.com/ 

Get Statistics from:  

http://www.statsrecord.org/ 
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